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Abstract. The article addresses the problems of com-
puter-mediated communication and convergent charac-
teristics of Internet contributing to genres 2.0 system 
formation and development, which has essentially 
transformed the basic notion of the text. The notion of 
political media text is specified within new media con-
text, main characteristics of media texts are defined and 
an attemp of media texts typology building as well as 
linguistic analysis on their lexical, morphological and 
syntactical levels is made. The problem of text trans-
formation is researched on the basis of American politi-
cians’ personal sites.  
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Texts are important as a result of their ubiquity and 
because there is widespread belief that 
they contribute to the production of our «common 
sense» understandings of the world. As 
such, media texts are thought to affect, in a very 
real sense, the way in which we understand 
ourselves/others and the way we lead our lives. 
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 
 
	 	















 			 $ 	 
		, 	  	 	-

	














 	#  	 	
  -
 $ 		. 
"  	$		  -
  	 «		-

» ( 		)  , 	-
 				 – +	 		 	
	 




,   
. 	$, $	 
	  (. content – «	-
	»)  	 #	 			 
$	 	 				 -
 ( 
-): , -
,  – 
#  	#, 	-
	# 		
 	    
	#  	# 		

#-
( 		,  
	, 		  
$		 		
.  
! $, $	 
  -
  .	 	






$  	 «	»  
«». ) . 
, 	  
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	  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 
	
  $,  -
	 		 
	 
 $.  +	 
  
, 		-
	 	  	
 
 
# 		 	$ 
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	 	 «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	  			$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	 -
	
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(Welcome message),   -
), 		 	  $ -
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, 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
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,   	$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	-
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 
  , 
 	 
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2 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  
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  4 2
, -
4
    14
  
		  28, $	 	  
	$  	 «2	6 
4», 
			,  	$  . 6. 	$
	, 
-
 $ $ «
	», 
		 	 
 – +	 , 	-
 8  			 
	-







  	,  
 	-

 , 	 	(	 . 
«















	, 	   
 		
  ..» [35 : 19]. 
 
 
. 1.  0 )   6.  3. 




 . 6. 	$
	 #  
 $;, 
 
 		  	-
# 
	: 316 
(.: functional view)  16 
(.: contingency view). 		 
	 
		, 
	 	  
			 
 	  	 -
	  		
  -
	. "  
			 		 -





 		(,   				 		 

  	
 	 , 
$	 
 	#( 		(  

  ( [36]. 	 -

	 		 	, +#( 
			 $			 	(, 

   
$		 
.  




    
$	  	







 $   
 
«+ $».  $	
   	-
	( 
 
	,  	 
	,  	 	# 
 
 




  $	 -





  	, $	  -
 
 $» [37]. 






	 +		, $	 
 -

	 	$ 	, -
 
  	$		  
,   
   
 	$		 , 
	#(	 
 +	 . 
) 		  	 -

	  $ 
		-
	: 
•  	  	  
(Facebook, Twitter, YouTube, Flickr);  
•  	
 		( 	 +		 
	$ (E-mail Senator... );  
•  	  		
 $ e-





    	-
$ 
			 
  		 
(Meeting Request Form); 
•   +# 	 ".	  
	( 	
 $ – 
3	,  "	
		 , 7-
	 3	 (Visiting Washington, 
D.C.); 
•  	   (Flag Request); 
•  	 
  	$ 	 -
 
 	 	 (Internships); 
. 2. 4&/ , /   0    . . 
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  , 		 
	 	
# 	  
  	 ) (. 2).  
%  #$
 	   
 
   
 	 
	1, 	 			 	-
 	
  	-$ 
  [38]. 
)  		
  	-
  		: 
•  .# 
# 	  
(Search);  
•    
. 	$,  

	 (
 )  
.	 (	 




	    ; 
•  
			 		  -

  (.: Related Links) 











 [39 ; 10]. %	# $	 
 	  .	 	
 
 	 , 	-
 0. ,. 6				, 		 	 
		# 	






	#(  	 
	$	 	 		  		  
 	$  			 	 	
	-

,  	  
-
$ 	
. 6  
#$ 
#( : 




 – 	); 
•  	 	 ( – ); 
•  	 
		
 ( – 
); 
•   	 (
	 -
	




   
(	
	, 	, -	$ 
(features), ); 
•  $ 	  -
	  	  	 	$
	 -
	 [6].  
%	

  	 ,  	-










  		$	 	$	 	-
 	 . ! 	  ). ". -$-




   «	 

	» [40].  






 	  # $ 
 	, $-, 
-
	$, 	 (	 






	$	 		(» [41 : 142],   
		
 , 		 	
# 

	 		(  	  
 	 
. ), 	( 	 7. 
7	  
	 	 			 





$; 		   
;   
	
	
 ( 1  2). 
Friday, June 13, 2013 
Dear Friend: 
This week I introduced the Pay Your Bills or Lose 
Your Pay Act of 2013, which would prevent Members 
of Congress from being paid if they fail to raise the 
debt ceiling. America is not a deadbeat nation. It is an 
American value to pay our bills. If Members of Con-
gress refuse to honor that responsibility and do our 
. 3. 1/  &0, /      .  
. . ,/$, . . ((. "97& %$"% 1 ()+"%( (+ ""%… 
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jobs, we should not be paid our salaries.My legislation 
would help prevent a catastrophic default – a self-
inflicted wound that would harm our economy and our 
country. 
Sincerely, 
U.S. Senator Barbara Boxer 
(1) Congratulations on introducing the Pay Your 
Bills or Lose Your Pay Act of 2013. It took courage, 
and there will be opposition from those who want to 
hold the country and the President hostage to their 
dogma, but please, for all the rest of us, continue to 
fight the fight. We'll be behind you. 
Pieter, San Mateo 
(2) While I am a big supporter of my beloved Sena-
tor, but your latest proposal to withhold pay until Con-
gress agrees to pay it's bills, sounds reasonable but is a 
clear violation of the XXVII Amendment to the United 
States Constitution, to wit: "No law, varying the com-
pensation for the services of the Senators and Repre-
sentatives, shall take effect, until an election of repre-
sentatives shall have intervened." Your oath is to the 
Constitution of the United States. You should withdraw 
this proposal which will only serve to make political 
points but cost everyone in defending a clearly uncons-
titutional bill. 
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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  		$	 	-
	 « $ –  $». 
0, 	 	  	  -
	,  
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	   	. %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	  
 	   
 	,   2 	-
4 . ), 

-
	 	( 	 0. 3 -

	  	, 	 
 	  

   	 
		-

 +		 , (; 
 -
	 (. 3). 
3	 		,  
 			 
 	
 	 21 4
 
 	4 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	  		-
 (.  [40]).  	$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 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 	 	 
	#  	$	 , 
		  
  9. . = -
  «… # $
 		
, 
8,   	 		 
		   	» [42: 34]. 0, 
	
 	$		   
 		 $ 	$ 
-
 		
 (Floor Statements), 
-
 




 Issue Statements, -  	-
  $ 		
 
(Press-releases, Recent Editorials and 
Columns). 
-	  31-	6 
, 	 	
  	, 
$	  	
 			  
	 
  $ 
	
, 	8;  		 	 
  		. 3 
	  
,  		  	   -
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	
  		, $	  
			
 	  	-
#( $, 		 -








 . 0,  
-
	 		  	 6. 1	-

 (. '. 4) 










 		  		(# 		
 	
 










   -
. 3	 		,    	-





# 		 ,   		 	
-

#  	 
	 $ 




	 , $	  	 	 	-

,   +	  
	 	-

  . 6 +		,  

	  , 		 
-
 	 (; 	)   












		#( 	  	, 

   $	, 
			$	  $	 	
-






,  	 	$	 
, 




, 	 		# 			  
 





	   
#( 
 	 « 
» (.: language of persuasion), 

	
		  	$	,   -
  			  		 
. 
" , (;  , -

 
 «»  	 	-
( ,  $

  +	  
$ 		  «	( », 	#-
( 





   
$ 		 	, 		
 
	 







	 . "; +	 ; 	$-
	 $ 	, 
	#  +		-
	  	;   		-




«As a world leader, America must continue to de-
fend our interests around the world from the threat of 
extremist governments, radical leaders, and terrorism. 
America is the most powerful country in the world 
 
. 4.  0 )   6. *"  0 " " -
&  2.0. 
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and we can and must act when our vital national inter-
ests and values are threatened» (J. Session). 
«There is much work to be done if we are to main-
tain our standing as a world leader and keep the 
American people safe» (T. Carper). 
	
 		, $	 	, 

 




», 		 #$ 
 	 
 	  	$		 		-





» (national defense, freedom, democracy)  
« 	», 		   $;	 

	 			 	, 		, 
	# 
 	 ,  	 
# 
  	-	 	$ , 	-

  	  ## «	$-






	 (	$	) 	. 
«Our rights and liberties come from our Creator, 
and, to protect them, the Constitution established clear 
limits on the power of government» (O. Hatch). 
«We should propose common sense, free-market 
ideas to make health care more accessible and afford-





  , 	, 	-

 		(  , 	 -
#( $ ;:  












1) «Senator Begich recognizes the challenge of 
achieving national fiscal responsibility, and believes 
we need a three-pronged approach to solving our na-
tion's fiscal challenges:  
First, we need to get serious about cutting spend-
ing;  
Second, we need comprehensive tax reform to sim-
plify the tax code and bring down the deficit;  
Finally, we need to look to the future and make in-
vestments in critical areas like energy, education, and 
infrastructure to pave the way for a strong future for 




	 	  (			 	-
.) 





	, ;	  (	 
	
 	: 
«Over the past two years to help Alaska recover 
from the worst economic crisis since the Great Depres-
sion, Senator Begich helped secure the biggest single 
federal payout in memory with the American Recovery 
and Reinvestment Act. This historic legislation is deli-
vering about $1.6 billion to our state and creating and 
protecting about 8,000 Alaskan jobs» (M. Begich); 




 				  	 	-
 !. !. 7,  	 	  -
	
	-	 $, 	 
. 	-
	
	 $ 	 	-
: 
«Mark Twain said that whiskey is for drinking and 
water is for fighting over...», «President Ronald Rea-
gan always spoke with great admiration and apprecia-
tion of the incredible accomplishments of our nation’s 
military» (M. Enzi);  
4) 	
 	 # -
	;	: 
«Some people seem to think we have to choose be-
tween having a cleaner, stronger environment and hav-
ing a robust, growing economy. I disagree» 
(T. Carper); 




. 6 +		 	 
	$ 	 	 (	 -

 	 	 	
  
-
)   	
	# — 		 
(	 
 	 	 $  $ 	 
	):  
«America needs to end our dependence on foreign 














  $	 		 
		
  		.  
«Given our state’s unique relationship with avia-
tion, a one-size-fits-all approach to regulation seldom 
works», «Comprehensive immigration reform must be 
fair to taxpayers by eliminating the under-the-table 
economy which allows people to evade taxes (M. Be-
gich). 
" 	 	





		   
		
	
 ( 1) (
 
   	# # -
 
   	 	), 

  	( ( 2), +
-
	
 ( 3), 	 ( 4), 
	$	  ( 5): 
(1) «This undoubtedly has a chilling effect on in-
vestment and is detrimental to job creation not just in 
coal mining»;  
(2) FY (Fiscal Year), UC (Unemployment compen-
sation); ENDA (Employment Non-Discrimination Act), 
Press Contact Info;  
(3) Even in this country of abundance, the sad real-
ity is that many families lack the necessary resources 
to feed themselves (are starving) and their families»; 
(4) «Our accumulated national debt has grown to 
an unacceptable level»;  
(5) «The United States needs immigration legisla-
tion which can realistically solve the problem, while 
being fair to taxpayers and tough on enforcement». 








, $	    	-
	 
 +		 	 
	-



















	 », 	# # 	-
	  
 	  # 
	 	
		
	  [43]: 
«We need to ensure that our intelligence and law 
enforcement officials at every level of government have 
the resources they need to keep America safe...» (T. 
Carper). 
) 	 	$	  $	 		-

 	 		















	,  	;	 (-
 
	 ):  
«I will continue fighting for good, effective regula-
tions that balance consumer protection and allow for 
sustainable economic growth», «As the war in Afgha-
nistan draws down, I will continue working to ensure 
the U.S. military remains the best trained and best 
equipped fighting force in the world» (T. Johnson); 
«We can achieve a quality education for all stu-
dents with the help of quality teachers who play an 
integral part in a child’s education» (Mike Enzi). 
3	 		,  
 		$	 
	.	 	$









nologies, innovation and smart policies, 
strong, high quality education programs. 
%
    1	-






, (;  , 	 -




 	, 	, 
;-
 	   -
 	 ( 1), -
$	 	
 ($) (-
 2),    ( 3  
4):  
(1) «America is currently facing a significant 
choice when it comes to the future of our economy and 
national security. It’s a choice between spending a 
billion dollars a day on red, white, and blue American 
clean energy jobs or spending a billion dollars a day 
buying oil from countries who all too often don’t share 
our interests; 
It’s a choice between a strong, secure, energy-
independent America and a weaker, oil-addicted Amer-
ica; 
It’s a choice between American technological lea-
dership, selling American technologies and services 
overseas, or losing the clean energy race and buying 
technology from other countries» (J. Merkley). 
(2) «I have focused my efforts on improving hous-
ing, fixing the Indian healthcare system, and promot-
ing employment» (M. Enzi). 
(3) «Consumers and patients – not government bu-
reaucrats – must be in charge of health care decisions 
for themselves and their families» (O.Hatch). 
(4) «In Alaska, aviation is not a luxury, it’s a way 
of life», «He believes these programs should be pro-
tected and strengthened, not cut or privatized» (M. 
Begich).  
. 0 		, 	
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; 
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